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DON'T

PHOTOGRAPHY | LOGO

Below are examples of what not to do with photographs
and logos. Keeping these “don’ts” in mind will help keep
the Saddleback Worship brand consistent.

PHOTOGRAPHY DON’TS

DON'T USE COLOR FLARE OVER
AN ENTIRE PHOTO.

DON'T LET YELLOW FLARE DOMINATE THE
COLOR FLARE EFFECT.

DON'T USE ANY OTHER BLENDING MODE OTHER
THAN “SCREEN” FOR THE COLOR FLARE EFFECT.

DON'T OVEREXPOSE OR WASH OUT ANY PHOTO.

DON'T USE PHOTOS THAT HAVE
OVERLY-POSED SUBJECTS.

DON'T USE PHOTOS WHERE THE SUBJECT(S) OR
SCENE ARE OVERLY SERIOUS.
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LOGO DON’TS

DON'T ROTATE THE LOGO.

DON'T SKEW, STRETCH, OR
SQUEEZE THE LOGO.

DON'T USE DROP SHADOWS OR OTHER
EFFECTS ON THE LOGO.

DON'T CHANGE THE COLOR OF THE
LOGO—PERIOD!

DON'T ADD ANY GRADIENTS
TO THE LOGO.

DON'T INTEGRATE ANY IMAGES
IN THE LOGO.

DON'T CHANGE THE DISTANCE
BETWEEN THE WORDMARK AND
THE SYMBOL.

DON'T CHANGE THE SCALE OF PART
OF THE LOGO, AND DON'T ARBITRARILY
CHANGE THE FORMAT.

DON'T CHANGE THE FONT OF
THE WORDMARK.
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